
CONTRAFLU   
Are you struggling to win competition for FLU homeopathic niche? 

 
 

We have a solution that can bring your company to the top 
position in flu market and outperform both Oscillococcinum 

and the mainstream OTC ‘quick fix’ solutions for flu 

 
Are you looking for a product  to strengthen your homeopathic portfolio? 

 

Cont®aFlu – a product developed in line with evidence based approach  

Cont®aFlu – a product based on cutting edge, Nobel Prize winning science, and a 

proprietary technology platform 

Cont®aFlu is the first homeopathic product on the market with patent protection in the 

major countries 

With a potential to become #1 selling homeopathic flu product and OTC flu product 

Just one step away from registration in the EU and other markets 

 

We offer Cont®aFlu IP package for acquisition 



CONTRAFLU   
Expected efficacy versus placebo in clinical trial 
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placebo Contraflu

Clinical severity score 

1. Shorter disease 

duration by at 

least 2 days,  

2. Lower disease 

severity by at 

least 30%. 

3. Alleviation of 

major 

symptoms seen 

within 24 hours  

Based on the results of the first clinical trial, http://www.scirp.org/Journal/PaperInformation.aspx?PaperID=62216  

http://www.scirp.org/Journal/PaperInformation.aspx?PaperID=62216
http://www.scirp.org/Journal/PaperInformation.aspx?PaperID=62216
http://www.scirp.org/Journal/PaperInformation.aspx?PaperID=62216


Milestones reached with Cont®aFlu 

Positive results of preclinical studies in mice (performed in the USA, 

see Appendix 1) 

Positive results of proof-of-concept placebo controlled clinical trial 

(performed in Belgium) 

GMP-compliant manufacturing of the starting substance (located in 

France) 

Patents granted in USA, EU, Canada, and China 

A catchy trade mark registered globally 



Problems of homeopathic manufacturers that Cont®aFlu solves 

The flu market is dominated by symptomatic fever reducing OTC products, 

proven both useless and unsafe 

Success of homeopathic products is limited by lack of efficacy proof: this 

limits the audience (only homeopathy believers) and the range of countries 

(only those where homeopathy has historical roots)  

The pressure on homeopathy from regulators translates into threatening 

steps like the recent FDA initiative 

None of homeopathic flu products has any chance to outperform the current 

best seller, Oscillococcinum  

None of homeopathic flu products has any chance to outperform fever 

reducing brands like Theraflu 

https://www.fda.gov/NewsEvents/Newsroom/PressAnnouncements/ucm589243.htm


    
Your opportunity to become the leader in flu market 

www.contraflu.com  

Factors of your market success: 

 The best consumer profile: combination of safety and 

proven efficacy, convenient dosage form 

 Evidence based label indications (influenza and flu-like 

infections) allow entry even the markets which are 

generally ignorant of homeopathy  

 The only patent protected product in flu market (both 

alternative and mainstream), with a strong brand name 

 Low manufacturing cost enabling high profit margin in 

high income countries and acceptable profit margin even 

in low income countries 

 

Product summary 

 A novel potential blockbuster for flu 

treatment market 

 Umbrella IP protection 

 Peak global sales: up to €690 M  

 Time to market: 2-3 years (2022) 

 Development status: pre-pivotal 

 Prior development costs: € 2.2 M  

 More info at www.contraflu.com  

 

Technology 

 Mechanism of action: selective 

modulation of TLR3 signaling (novel) 

 Advantages over key competitors: 

• Oscillococcinum - better proof of 

efficacy, better brand name, patent 

protection 

• OTC multi-component products 

based on acetaminophen – proven 

reduction of disease duration; safety, 

patent protection 

Who we are 

 A Singapore-based company 

founded in 2015 by a professional 

team with an objective to 

consolidate the IP package of a 

drug development project dating 

back to 2007, and bring it to sale  

 Company’s IP covers a proprietary 

product for influenza 

 Unique competencies in drug and 

IP development 

IP acquisition proposal: 

 A 2(3)-year Exclusive License 

Agreement with an option to acquire 

the IP package 

 The Licensee conducts the pivotal 

clinical trial (CT), and based on the 

CT results decides whether to 

execute the option to buy the IP 

 IP acquisition deal, with terms fixed 

upon signing the License Agreement 

 

Contact person: 

Andrey Martyushev-

Poklad 

Co-founder, CEO 

amp@contraflu.com  

+7-916-177-98-78  

Skype: 

andrey.marty.poklad 

LinkedIn profile 

 

http://www.contraflu.com/
http://www.contraflu.com/
mailto:amp@contraflu.com
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/


CONTRAFLU 
The IP package and Key persons 

 

 Andrey Martyushev-Poklad (MD, PhD) – 

CEO, head of R&D (LinkedIn profile) 

Has degrees in immunology and medicine; 6 

years of clinical practice in classical 

homeopathy. Since 2000 works in drug 

development; has successful experience of 

developing 6 products, including Anaferon, 

one of top selling homeopathic products for 

cold and flu  in Russia. Anaferon reached 

$70+M of annual sales (reference). 
 
 

 Michel Thiry (PhD), head of 

manufacturing 

Molecular biologist. Since 1987 works in 

drug development industry in various 

projects mostly – within manufacturing 

department. Managed over 30 projects on 

natural or recombinant protein, peptide and 

plasmid based drug development. (LinkedIn 

profile) 

 

 

 

 

Granted patents: 

US 9,409,991 (USA), CA 2729226 (Canada), CN 

102216330 (China), EP 2138513 (EU, validated in 

Switzerland, Germany, Spain, France, UK, Italy, and 

Netherlands) 

Trade mark : CONTAFLU 

International application 1300446 is granted in Australia, 

Austria, Benelux, China, Denmark, Finland, France, 

Germany, India (1396099), Israel, Italy, Japan, Korea, 

Mexico, Norway, New Zealand, Philippines, Poland, 

Portugal, Russia, Singapore, Spain, Sweden, Switzerland, 

Tunisia, Turkey, UK, Vietnam, pending in USA (1396099). 

Web domain names:  

contraflu.com, controflu.com, kontraflu.com, etc. 

Regulatory dossier documents, including:  

Manufacturing dossier (process transfer, GMP 

manufacturing, Stability testing), IMPD filed in Belgium, 

Clinical trial dossier, Preclinical dossier; Clinical trial 

application dossier for the pivotal trial to be run in Belgium 

and France (key documents including Study Protocol and 

CRF, IMPD, Investigator’s Brochure) 

The IP package Key persons 

https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
http://www.pharmvestnik.ru/publs/lenta/obzory/gripp-velikij-i-uzhasnyj.html
https://www.linkedin.com/in/michel-thiry-4139a03/
https://www.linkedin.com/in/michel-thiry-4139a03/
https://www.linkedin.com/in/michel-thiry-4139a03/
https://worldwide.espacenet.com/publicationDetails/inpadoc?CC=US&NR=9409991B2&KC=B2&FT=D&ND=6&date=20160809&DB=EPODOC&locale=en_EP
http://www.ic.gc.ca/opic-cipo/cpd/eng/patent/2729226/summary.html?query=2729226&start=1&num=50&type=basic_search
https://www.swissreg.ch/srclient/faces/jsp/start.jsp
https://register.dpma.de/DPMAregister/pat/register?AKZ=E084470319
http://invenes.oepm.es/InvenesWeb/detalle?referencia=E08447031
http://bases-brevets.inpi.fr/en/document-en/EP2138513.html
https://www.ipo.gov.uk/p-ipsum/Case/PublicationNumber/EP2138513
http://mijnoctrooi.rvo.nl/fo-eregister-view/search/details/508447031_EPV/0/0/1/10/0/0/0/null_null/KG51bW1lcjooRVAyMTM4NTEzKSkgQU5EIHBhdGVudFJlY29yZFNlcTox
http://www.wipo.int/branddb/en/
https://www.tmdn.org/tmview/get-detail?st13=WO500000001300446
https://www.tmdn.org/tmview/get-detail?st13=WO500000001396099
https://www.tmdn.org/tmview/get-detail?st13=WO500000001396099


CONTRAFLU 
Product Description and Technology 

 

 

 

 

 

 

 

 

 Based on the available clinical data ContraFlu is expected 

to fill the global unmet need in an effective, safe and 

affordable product for self-treatment of ILI 

 OTC and homeopathic status are additional marketing 

advantages due to growing popularity of homeopathy 

 Product can enter the EU market as a homeopathic 

remedy with label indications in 2-3 years from the 

Exclusive Licensing deal: after the pivotal trial it will be 

easily registered in Belgium, and then in other EU member 

states through mutual recognition procedure.  

 

Product Description Technology 

 Compared to homeopathic best seller Oscillococcinum, 

ContraFlu will have better proof of efficacy, a better 

brand name, more scientifically sound and better 

characterized active substance, and patent protection. 

 Safety inherent in manufacturing technology is most 

important for patients with chronic medical conditions 

 ContraFlu specifically 

targets the cytoplasmic 

domain of human toll-like 

receptor type 3 (TLR3) 

modulating its activity 

 TLR3 takes part in host 

response to both 

influenza virus and other 

viruses causing ILI 

 This unique mechanism 

will act more effectively 

than non-targeted OTC 

products and symptom-

specific homeopathic 

products 

Potential novel 

blockbuster with unique 

mechanism of action 

and strong IP 

protection 

Designed for a large 

market niche, influenza 

(‘flu’) and influenza-

like illness (ILI)  

The first homeopathic 

product developed in 

line with the standards 

of evidence based 

medicine 

Successfully passed 

Phase IIa clinical trial 

and ready for a pivotal 

trial sufficient for 

marketing approval 

http://www.huffingtonpost.com/dana-ullman/homeopathic-medicine-euro_b_402490.html
http://www.huffingtonpost.com/dana-ullman/homeopathic-medicine-euro_b_402490.html
http://www.huffingtonpost.com/dana-ullman/homeopathic-medicine-euro_b_402490.html


CONTRAFLU 
Sales Potential and Factors of Market Success 

External: 

 All flu products available on the market either lack 

efficacy proof like most homeopathic remedies, or are 

unsafe (Rx products), or both (like most mainstream 

OTC products).  

 There have been no innovative nor patented products 

for decades; most APIs were introduced >50 years ago 

 Consumers cannot satisfy their need in safe, reliable 

and affordable self-treatments for flu and ILI 

 There is a steadily growing interest in homeopathy 

Internal: 

 ContraFlu is just the exact product that the market is 

lacking: proven safe and effective, evidence-based, 

innovative, patented and affordable, with a brilliant 

brand name 

 Can be introduced on any market with evidence based 

label indications 

 Combines all advantages of homeopathic and self-

treatment OTC product with confirmed label indications 

 Low manufacturing cost (<$0.70) allows very flexible 

and competitive pricing with very high or acceptable 

profit margin, hence a good market position in both 

high income and low income countries 

 

 The primary market for the product is influenza: 

 USA – 100 M cases annually (treatment 

rate*, TR = 75%) 

 Europe – 150 M cases annually (TR = 75%) 

 Rest of the world – 1.55 Bln cases annually 

(TR = 50%) 

 ContraFlu will be able to capture up to 20% of 

the target market both in Europe and US, and in 

the Rest of the world 

 Even with very moderate retail price of 6 EUR 

per pack, total peak sales can amount to 700 M 

EUR 

 

For reference: annual sales of Oscillococcinum are estimated 

at ca.20 mln packages, or over $200 mln (with retail price 

$10-$30 per pack) 

* Treatment rate, TR: the proportion of patients who tend to 

use some medication in case of flu, reference 

Sales Potential Factors of market success 

https://www.campaignlive.co.uk/article/sector-insight-cold-flu-remedies-on-the-go-treatment-rise/631270


CONTRAFLU 
IP Acquisition Proposal 

Exclusive License Agreement  

followed by IP Acquisition Agreement 

2(3)-year long 

Exclusive License 

with an option to 

acquire the IP 

package 

The Licensee 

performs the pivotal 

clinical trial of 

ContraFlu  

(within 2-3 years) 

Based on clinical trial 

results, the Licensee 

executes or waives 

the option to acquire 

the IP 

Three-step acquisition process The logic of payments 

Licensee’s financial risks are minimized 

Exclusive License Agreement 

 The terms of the future IP 

acquisition deal are 

agreed and fixed 

 The Licensee and the 

Licensor share the costs 

of the pivotal clinical trial 

IP acquisition agreement 

 Based on the results of 

the pivotal clinical trial, 

the Licensee executes or 

waives the right to 

acquire the IP on the 

terms negotiated 

beforehand 

 

 Payment in lump or 

installments 

 

 



CONTRAFLU 
The IP buyer’s benefits 

Early exit (2020) 

(conditional buy-back of shares) 

Short term (1 year): 

 access to a potential blockbuster in a large market segment with unmet needs 

 all prerequisites for a successful clinical trial (optimum trial design elaborated with a 

dedicated contract research organization; major trial documents are ready) 

 

Mid-term (3-5 year): 

 predictability of IP acquisition terms; freedom to execute the option  

 supplement portfolio with a patent protected blockbuster product 

 dominate the available and enter new markets with dramatically increased revenues 

 opportunity to become the market leader 

 

Long term (10+ years): 

 ensure stability of the business 

https://www.contraflu.com/clinical-trial-design


    
Contact details 

Contact person: 

Andrey Martyushev-Poklad (M.D., Ph.D.) 

Co-founder, CEO, head of R&D, co-author of the patent 

amp@contraflu.com  

+7-916-1779878  

Skype: andrey.marty.poklad 

LinkedIn profile:  

https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/ 

mailto:amp@contraflu.com
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/


CONTRAFLU 
 Efficacy in animals 

Appendix 1 


