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Executive summary 

Pitch 

Contraflu proposal is designed for the companies struggling to win competition for flu 

homeopathic niche. We have a solution that can bring your company to the top position in flu 

market and outperform both Oscillococcinum and the ‘mainstream’ pharmaceutical 

competitors.  

We offer you to acquire the IP on Cont®aFlu, the first patented evidence based 

homeopathic product for the treatment of flu, based on cutting edge science and a proprietary 

technology platform. Cont®aFlu is just one step away from registration in the EU and other 

markets. 

You can acquire the IP package (patents, trade mark, and product dossier) through a 

two-step deal. With minimal financial risks, in several years you can become the flu market 

leader, dominate the available and enter new markets with dramatically increased revenues. 

The Problem 

The flu market is dominated by non-homeopathic symptomatic fever reducing OTC products 

which are proven ineffective and unsafe. Their sales are driven by the need in a 'quick fix'. 

Manufacturers of homeopathic flu remedies have zero chances of increasing their sales, even though 

there is a global unmet need in effective, safe and affordable products for flu.  

The reasons are systemic: 1) homeopathic flu products have no documented proof of efficacy; 2) 

they have no fast impact on flu symptoms; 3) their audience is limited to believers in homeopathy; 4) 

each product cannot differentiate from the others in composition and consumer profile, with only one 

exception – Oscillococcinum that has become the best seller in this niche.  

What is the secret of Oscillo? It has a different composition, a noticeable (though weird) brand 

name, and most importantly, a documented proof of efficacy. This has allowed Oscillo to capture the 

'low hanging fruit', flu in children of homeopathy believers. This way it has reserved its place in family’s 

first-aid kits. 

In the USA, a recent FDA initiative (reference) is threatening to remove from the market all 

homeopathic products with label indications that fail to prove their efficacy and safety in accordance 

with GCP standards (draft guidance). This may cause all homeopathic flu products to lose one of their 

largest markets. 

The Solution 

Contraflu PTE Ltd is a Singapore-based R&D company working to bring on the market the first 

homeopathic product with evidence-based label indication, influenza and flu-like infections – 

Cont®aFlu. This should change the homeopathic flu landscape: the first product with efficacy proven 

up to the most rigorous standards (including those of FDA); a product based on great science; a 

patented product with a brilliant brand name. Cont®aFlu will be able to both outperform Oscillo and 

capture a measurable share of non-believers in homeopathy. 

The Proposal 

Contraflu offers a company active in the flu market to acquire the IP package covering the novel 

patented homeopathic product for the treatment of influenza and flu-like infections, Cont®aFlu. 

The IP package:  

Granted patents: US 9,409,991 (USA), CA 2729226 (Canada), CN 102216330 (China), EP 

2138513 (EU, validated in Switzerland, Germany, Spain, France, UK, Italy, and Netherlands), priority of 

2008. 

https://www.fda.gov/NewsEvents/Newsroom/PressAnnouncements/ucm589243.htm
https://www.fda.gov/downloads/Drugs/GuidanceComplianceRegulatoryInformation/Guidances/UCM589373.pdf
https://worldwide.espacenet.com/publicationDetails/inpadoc?CC=US&NR=9409991B2&KC=B2&FT=D&ND=6&date=20160809&DB=EPODOC&locale=en_EP
http://www.ic.gc.ca/opic-cipo/cpd/eng/patent/2729226/summary.html?query=2729226&start=1&num=50&type=basic_search
https://www.swissreg.ch/srclient/faces/jsp/start.jsp
https://register.dpma.de/DPMAregister/pat/register?AKZ=E084470319
http://invenes.oepm.es/InvenesWeb/detalle?referencia=E08447031
http://bases-brevets.inpi.fr/en/document-en/EP2138513.html
https://www.ipo.gov.uk/p-ipsum/Case/PublicationNumber/EP2138513
http://mijnoctrooi.rvo.nl/fo-eregister-view/search/details/508447031_EPV/0/0/1/10/0/0/0/null_null/KG51bW1lcjooRVAyMTM4NTEzKSkgQU5EIHBhdGVudFJlY29yZFNlcTox
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Trade mark: CONTAFLU 

International application 1300446 is granted in Australia, Austria, Benelux, China, Denmark, 

Finland, France, Germany, India (1396099), Israel, Italy, Japan, Korea, Mexico, Norway, New Zealand, 

Philippines, Poland, Portugal, Russia, Singapore, Spain, Sweden, Switzerland, Tunisia, Turkey, UK, 

Vietnam, pending in USA (1396099). 

Web domain names: contraflu.com, controflu.com, kontraflu.com, etc. 

Regulatory dossier documents, including: Manufacturing dossier (process transfer, GMP 

manufacturing, Stability testing), IMPD filed in Belgium, Clinical trial dossier, Preclinical dossier; Clinical 

trial application dossier for the pivotal trial to be run in Belgium and France. 

Proposed structure of IP acquisition deal  

Exclusive License with an option to acquire the IP after the pivotal clinical trial. The terms of the 

future IP sale deal are then fixed. The Licensee and the Licensor share the costs of the pivotal clinical 

trial. Based on clinical trial results, the Licensee executes or waives the option to acquire the IP. 

The Market 

The global incidence of influenza (flu) and influenza-like illnesses (ILI) in adult population is 20-

40% of population count (source). That is, annual number of cases can be estimated at 100 mln in 

USA, 150 mln in Europe, and 1.55 bln in the rest of the world. In high income countries, about 75-80% 

of patients with ILI symptoms tend to use some medication for flu (reference). This proportion may be 

lower in middle- and low-income countries (50%). A rough estimate of the annual number of ILI 

patients seeking medical treatment globally is 1.1 billion. (High income: 1.2 bln (reference) * 0.3 * 

0.75 = 270 mln; middle income: 5.6 bln (reference) * 0.3 * 0.5 = 840 mln). 

This global need in effective and safe remedies for flu remains generally unmet. 

Current treatment options for flu are:  

(1) multi-component symptomatic products based on paracetamol / other fever reducers (over-

the-counter, OTC): they dominate the market, although they are proven ineffective and unsafe; their 

sales are driven by the patients’ need in a ‘quick fix’, a fast though short term relief of flu symptoms; 

this market segment has not changed over the last 50+ years; US sales volume of top OTC respiratory 

brand (Advil) was $490 mln in 2013 (source). 

(2) prescription medications (Rx, neuraminidase inhibitors): they have proven effective in only 

laboratory confirmed influenza; they need doctor’s prescription; they are costly and unsafe; their 

efficacy is overestimated;  

(3) homeopathic (and herbal) medications: their sales are limited to patients believing in 

homeopathy (a steadily growing part of population in high-income countries), because they lack 

documented proof of efficacy, and their use is based on homeopathic tradition. These products are also 

sold in only those countries where homeopathy has a long-standing traditional use. All products in this 

niche are almost the same in terms of composition and market positioning, with only one exception: the 

product dominating in this niche, Oscillococcinum, which brings to zero chances to thrive for all other 

products.  

The current landscape of homeopathic flu market (USA+EU) 

Brand name (Manufacturer) Composition Retail price 

Oscillococcinum (Boiron) Anas barbariae $11, $22, $30 

Alpha-CF (Nature’s Way) Acon, Bry, Eucalypt, Eup-p, Gels, Ipec, Phos $8 

Hyland's Complete Flu Care 
(Hyland’s) 

Eup-p, Bry, Gels, Euphr, Kali-I, Anas Barb $11  

Genexa Flu Fix (Genexa) Acon, All-c, Anas Barb, Bry, Echin, Eup-p, 
Euphr, Gels, Ipec, Nux-v, Puls, Rhus-t 

$16 

http://www.wipo.int/branddb/en/
https://www.tmdn.org/tmview/get-detail?st13=WO500000001300446
https://www.tmdn.org/tmview/get-detail?st13=WO500000001396099
https://www.tmdn.org/tmview/get-detail?st13=WO500000001396099
https://www.ncbi.nlm.nih.gov/pubmed/15782448
https://www.campaignlive.co.uk/article/sector-insight-cold-flu-remedies-on-the-go-treatment-rise/631270
https://data.worldbank.org/income-level/high-income
https://data.worldbank.org/income-level/middle-income
http://www.slideshare.net/zubair123/global-otc-market-52811766
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Multi-strain flu relief (King Bio) Anas-barb, Ars-a, Bapt, Bry, Caust, China, 
Echin, Eucalypt, Eup-p, Gels, Influenz, Phyt, 
Rhus-t, Sarcolacticum, Sulph, Wyeth, Zinc 

$14 

Natrabio Children's Cold & Flu 
Relief (Natrabio) 

Acon, All-c, Gels, Justicia, Kali-bi, Puls, 
Sang, Sticta 

$10 

Sambucol Black Elderberry Cold 
& Flu Relief (PharmaCare US) 

Bry, Gels, Samb, Sulph, Zinc  $17 

Newton Labs Homeopathic Flu 
Drops #5 (Newton Labs) 

Echin, Acon, Aralia, Ars, Bapt, Bry, Cinch, 
Eup-p, Gels, Ipec, Kali-c, Nux-v, Phos, 
Rhus-t, Histaminum, Influenz 

$34 

Liddell Homeopathic Cold and 
Flu Spray (Liddell) 

Anas barb, Ant-t, Apis, Bapt, Bry, Merc-c, 
Sticta 

$12 

Homeopathic Cold & Flu 
(Botanic Choice, Indiana Botanic 
Garden) 

Acon, Bell, Echin, Eup-p, Gels, Ferr-phos, 
Influenz 

$10 

Reboost Tablets (MediNatura) Acon, Bry, Eup-p, Hydrastis, Lach, Phos $16 

Cold relief spray (Weleda) All-c, Drosera, Gels (Homeopathic relief of 
cold, cough and flu-like symptoms) 

$15  

Weleda Cold & Flu Drops 
(Weleda) 

Acon, Bry, Eucalypt, Eup-p, Phos, Sabad $17 

Gripp-Heel (Heel) 

sales ~0.5 mln packs / year 

Acon, Bry, Eup-p, Lach, Phos $16 (50 tab), $20 
(100 tab) 

Influcid (DHU/ Schwabe)  

(drops, tablets) 

Acon, Bry, Eup-p, Gels, Ipec, Phos $15 (not available in 
USA); marketed 
since 1928 

R6 Influenza drops 
(Dr.Reckeweg) 

Bry, Camph, Caust, Bapt, Eup-p, Ferr-phos, 
Gels, Eucalypt, Sabad, Acon 

$12  

Guna-Flu (Guna) Acon, Anas barb, Asclepias vincetoxicum, 
Bell, Cupr-met, Echinacea, Influenzinum  

$20 

Meteoreisen (Wala) Ferr-met, Phos, Silicea $10 (not available in 
USA) 

Hevert Cold & Flu relief (Hevert) Acon, Ammon-br, Bell, Bry, Cinchona, Echin, 
Merc-cyan, Rhus-t 

$25 

Aflubin (Bittner) Gentiana, Acon, Bry, Ferr-phos, Ac-sarcolact $5 (not available in 
USA, only selected 
EU countries) 

FEPYR (Pekana) Acon, Arg-nit, Ars-a, Bry, China, Eup-p, 
Lach, Vincetox 

$25 

 

There are 20 homeopathic products marketed in USA and EU as a treatment for flu. Five 

products share active ingredient with Oscillo; all products except Oscillo contain multiple ingredients 

shared repeatedly across the group. None of the listed products except Oscillo has efficacy proven in 

placebo controlled clinical trials.  

Oscillo differs from all other products in its composition (not a complex but a single ingredient) 

and documented proof of efficacy, which gives its manufacturer grounds for more aggressive 

promotion. As the result, Oscillo has captured all the ‘low hanging fruit’ in homeopathic flu niche. Its 

global annual sales, according to the manufacturer, exceed 20 mln packages, with retail price varying 

from $10 to $30, hence sales volume exceeds $ 200 mln. Oscillo accounts for 3% of all OTC flu 

product sales in the USA (source).  

http://www.slideshare.net/zubair123/global-otc-market-52811766
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However, the true potential of homeopathic flu products in the USA is not employed as yet, since 

as many as 27% of Americans believe in homeopathy (source). And the lack of documented efficacy 

proof may be the reason why some homeopathy believers still use non-homeopathic flu treatments. 

The recent FDA initiative puts under threat all homeopathic flu products, including Oscillo, if they 

fail to prove their efficacy and safety up to FDA requirements for non-homeopathic medications. 

Is it possible to win competition with Oscillococcinum? 

Yes, and there is an impressive example of such a victory in quite a large market. 

A very different situation with homeopathic flu products can be seen in Russia where Oscillo has 

failed in competition with a homeopathic brand Anaferon/Ergoferon which efficacy is supported by 

strong evidence. As the result, Oscillo has the same 2% of sales as in the US, with 20% taken by 

Anaferon/Ergoferon (source). The proportion of people in Russia who trust homeopathy matches that 

of the USA: about 28% (source).  

Therefore, one can expect that the potential penetration rate of homeopathic flu medications in a 

given market can be brought closely to the share of believers in homeopathy in that country. And the 

major factor for such a market penetration is availability of strong evidence of efficacy. 

It is natural to expect that homeopathic flu remedies will be mostly used by advocates of 

homeopathy. However, strong evidence of efficacy may expand market penetration well beyond that 

population. The fever reducers that currently dominate the OTC flu market are proven ineffective and 

proven unsafe, especially in people with chronic diseases (reference). That’s why if a homeopathic 

product has strong evidence of efficacy, it may obtain new customers through direct advertising and 

doctors’ advice. This is exactly what happened in Russia with Anaferon brand: it was supported by 

professional opinion leaders and even received Government Reward. Anaferon launched back in 2002 

still remains one of top selling flu products in Russia, with physical volume of sales about 10x of 

Oscillococcinum. 

As can be seen from example of Russia, a homeopathic flu brand can capture 20% of the whole 

OTC cold & flu market. Prerequisites are: proven efficacy, proven safety, patent protection, strong 

brand name, and reasonable pricing. 

Why Cont®aFlu is the potential best-selling product 

 Based on available clinical data (reference), it will have the best consumer profile of all flu 

products (will reduce disease duration by >= 2 days, with relief felt within first 2-4 hours after start 

of treatment) – thus it is going to fill the global unmet need in an effective, safe and affordable 

product for self-treatment of flu; 

 It has a brilliant, clear and memorable brand name; 

 In terms of price competition, Cont®aFlu will match the current range of retail pricing for both 

homeopathic and non-homeopathic flu products ($10-15); 

 The consumer will prefer Cont®aFlu over Oscillo because of better proven efficacy; 

 The consumer will prefer Cont®aFlu over non-homeopathic fever reducers because of better 

safety and proven ability to reduce disease duration. 

How Cont®aFlu was developed 

 ContraFlu project started in 2007. 

 One of Cont®aFlu authors, Andrey Martyushev-Poklad (AMP) had prior successful experience of 

developing six homeopathic products, including Anaferon, one of top selling homeopathic 

products for cold and flu in Russia. Anaferon reached $70+M of annual sales (reference). 

 Together with his Belgian co-author, Michel Thiry (MT), AMP upgraded the ‘ancestor’ drug 

development and manufacturing technology used in Russia, and applied it to Nobel Prize winning 

science of innate immunity to viral infections. 

https://today.yougov.com/news/2015/03/19/alternative-medicine/
https://www.fda.gov/NewsEvents/Newsroom/PressAnnouncements/ucm589243.htm
https://alpharm.ru/sites/default/files/reports/alpharm_broshyura_1_kv._2016.pdf
https://wciom.ru/index.php?id=236&uid=116545
http://www.cochranelibrary.com/app/content/special-collections/article/?doi=10.1002/(ISSN)14651858(CAT)na(VI)InfluenzaevidencefromCochraneReviews
http://www.scirp.org/Journal/PaperInformation.aspx?PaperID=62216
http://www.pharmvestnik.ru/publs/lenta/obzory/gripp-velikij-i-uzhasnyj.html
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 Cont®aFlu contains homeopathic dilutions of highly purified rabbit antibodies against a specific 

peptide sequence of human TLR3 (Toll-like receptor type 3). 

 Cont®aFlu along with several other candidates and Anaferon was screened in an animal model 

of influenza. In a double blinded study performed by a contract research organization in the USA, 

Cont®aFlu outperformed all other candidates and Anaferon, and was chosen for further 

development. 

 After obtaining European patent and upgrade of manufacturing technology (antibody purification) 

to GMP level, Cont®aFlu was tested in a GCP-compliant randomized placebo controlled clinical 

trial performed in Belgium. 

 In 2016 the intellectual property generated during the project was consolidated in a Singapore-

based company; it was further supplemented by a catchy trade mark and optimized clinical trial 

design. 

Why Cont®aFlu is the best fit for your homeopathic portfolio 

 It is designed for a large market segment, influenza (‘flu’) and influenza-like illness, with poorly 

met consumers’ need;  

 It stands out in many aspects: the first homeopathic product developed in line with the standards 

of evidence based medicine, the first innovative product for flu based on breakthrough science, 

an attractive brand name; 

 It has all features of a potential bestseller (see above); 

 It has everything necessary for a successful marketing campaign: features of homeopathic 

products and science-/evidence-based medications; 

 It has strong IP protection (see Appendix 1); 

 Cont®aFlu is very close to market entry: after the pivotal confirmatory clinical trial it will be easily 

registered in Belgium, and then in other EU member states through the procedure of mutual 

recognition;  

 The whole route to the market should take 2-3 years from signing the deal; 

 The fact that Cont®aFlu efficacy will be proven in a GCP-compliant clinical trial, will make it 

suitable for registration in those countries where homeopathy doesn’t have a long-standing 

traditional use (like China, Japan, Korea, etc.); 

 Cont®aFlu can enter the US market through homeopathic proving and inclusion in the HPUS: 

combined with results of the clinical trial, homeopathic status will allow sales with label 

indications; 

 Your financial risks are minimal (a fee for access to the IP, and the cost of the pivotal clinical 

trial), and they are outweighed by the opportunities to become the market leader. 

 Finally, in the context of the recent FDA initiative, Cont®aFlu will multiply your chances to survive 

and thrive on the US market, since it meets all GCP requirements. 

There are all prerequisites for a successful pivotal clinical trial:  

1) The first GCP-compliant clinical trial performed in Belgium pointed at the best patient population 

and the optimal clinical trial design, and also revealed the size of therapeutic effect in the 

sensitive patient population (reference); 

2) There is a dedicated Contract Research Organization (CRO) and a network of experienced 

General Practitioners ready to perform the pivotal confirmatory trial in Belgium and France; 

3) Together with the CRO we have developed the optimal study design, prepared the key study 

documents necessary to obtain Clinical Trial Authorization (including Study Protocol, Case 

Report Form, Investigational Medicinal Product Dossier, Investigator’s Brochure), and elaborated 

https://www.fda.gov/NewsEvents/Newsroom/PressAnnouncements/ucm589243.htm
http://www.scirp.org/Journal/PaperInformation.aspx?PaperID=62216
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a detailed cost estimation of the trial (details are available here: 

https://www.contraflu.com/clinical-trial-design).  

We propose a three-step scheme of IP acquisition deal that minimizes your risks:  

1) We are signing a 2(3)-year long Exclusive License Agreement with an option to acquire the IP 

package. The terms of the future IP acquisition deal are agreed and fixed. 

2) The Licensee performs the pivotal clinical trial of ContraFlu (within 2-3 years). The Licensee and 

the Licensor share the costs of the clinical trial which are estimated within EUR 1 mln. 

3) Based on clinical trial results, the Licensee executes or waives the option to acquire the IP on the 

terms negotiated beforehand. The acquisition fee is paid in lump or installments. 

The benefits that you can get from Cont®aFlu IP acquisition deal:  

In the short term (1 year): 

 Access a potential blockbuster in a large market segment with unmet needs, and reserve your 

leadership position for many years right away; 

 Have all prerequisites for a successful clinical trial: with optimum trial design elaborated with a 

dedicated contract research organization; major trial documents are ready. 

In the mid-term (3-5 years): 

 Supplement your portfolio with a patent protected blockbuster product with a brilliant brand name; 

 Dominate the available and enter new, earlier inaccessible markets, and dramatically increase 

your revenues; 

 Have an opportunity to become the market leader in both homeopathic and OTC flu segment; 

 Receive the status of an innovative company using breakthrough science and adding evidence 

based practices to homeopathy. 

In the long term (10+ years): 

 Ensure stability of your business: as can be seen from the example of Boiron, a strong brand can 

remain the bestseller for decades in its segment even without patent protection, if it stands out and 

meets the consumers’ needs and expectations. Oscillococcinum is not the only product on the 

market based on ‘Anas barbariae hepatis et cordis extractum’. Likewise Cont®aFlu has good 

chances of remaining the bestseller after its patents expire; 

 As the buyer of IP on Cont®aFlu, you will have easier access to new homeopathic products to be 

developed with the use of our proprietary drug development technology platform. 

Contact:  Andrey Martyushev-Poklad (M.D., Ph.D.), Co-founder, CEO, head of R&D, co-

author of the patent 

amp@contraflu.com  

+7-916-1779878  

Skype: andrey.marty.poklad 

LinkedIn: https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/ 

  

https://www.contraflu.com/clinical-trial-design
https://www.contraflu.com/clinical-trial-design
mailto:amp@contraflu.com
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
https://www.linkedin.com/in/andrey-martyushev-poklad-95999a3/
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 Appendix 1 

Granted patents: 

US 9,409,991 “Pharmaceutical compositions of antibodies for treatment of diseases caused by 
influenza virus” (USA), 
 

CA 2729226 “Pharmaceutical compositions of antibodies for diseases caused by viruses” (Canada), 

 

CN 102216330 “Pharmaceutical compositions of antibodies for diseases caused by viruses” (China), 
 

EP 2138513 “Pharmaceutical compositions of antibodies for diseases caused by viruses” 
(EU, validated in Switzerland, Germany, Spain, France, UK, Italy, and Netherlands). 

 

The US Patent Claims: 

1. An enteral pharmaceutical composition for the treatment of a disease caused by an influenza virus in humans, said composition 

containing an effective therapeutic amount or formulation of full antibodies or antigen-binding fragments of antibodies specific for 

the toll-like receptor 3 peptide of SEQ ID NO: 1, wherein the composition comprising said full antibodies or antigen-binding 

fragments of antibodies is able to reduce severity and duration of a disease caused by an influenza virus.  

2. The pharmaceutical composition as defined in claim 1 for use as a medicament intended for oral administration.  

3. The pharmaceutical composition of claim 1, wherein said antibody fragments are Fab, F(ab)2 fragments, or antibody monomers 

containing one heavy and one light immunoglobulin chain.  

4. The pharmaceutical composition of claim 1, wherein said antibody fragments are obtained by treating whole antibodies with an 

endopeptidase selected from the group consisting of papain, pepsin, and ficin.  

5. The pharmaceutical composition of claim 1, wherein said antibodies or antibody fragments are obtained by the methods of 

genetic engineering.  

6. The pharmaceutical composition of claim 1, containing an effective therapeutic amount or formulation of full antibodies or 

antigen-binding fragments of antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1, wherein the composition is 

effective for modulating the antiviral host response and reducing the severity and duration of viral infections.  

7. An enteral homeopathically potentised pharmaceutical composition for the treatment of a disease caused by an influenza virus 

in humans, said composition containing an effective homeopathically potentised therapeutic amount or formulation of full 

antibodies or antigen-binding fragments of antibodies for the toll-like receptor 3 peptide of SEQ ID NO: 1, wherein the composition 

comprising said full antibodies or antigen-binding fragments of antibodies is able to reduce severity and duration of a disease 

caused by an influenza virus.  

8. The pharmaceutical composition of claim 7, wherein the full antibodies or antigen-binding fragments of antibodies specific for 

the toll-like receptor 3 peptide of SEQ ID NO: 1 are present in the formulation as a mixture of several homeopathic dilutions 

designed for oral administration.  

9. The pharmaceutical composition of claim 7, wherein the full antibodies or antigen-binding fragments of antibodies specific for 

the toll-like receptor 3 peptide of SEQ ID NO: 1 are homeopathically potentised with the use of technology comprising multiple 

cycles of consecutive dilution and vertical shaking by the methods of manufacturing described in German Homeopathic 

Pharmacopoeia, Translation of the 5th Supplement--1991- to the 1978 edition, Deutscher Apotheker-Verlag Stuttgart, pp. 27-82.  

10. A homeopathic oral pharmaceutical composition for the treatment of a disease caused by an influenza virus in humans, said 

composition containing an effective therapeutic amount or formulation of full antibodies or antigen-binding fragments of full 

antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1, wherein the composition comprising said full antibodies or 

antigen-binding fragments of antibodies is able to reduce severity and duration of a disease caused by an influenza virus.  

11. An oral pharmaceutical dosage form for the treatment of a disease caused by an influenza virus in humans, said composition 

containing an effective therapeutic amount or formulation of full antibodies or antigen-binding fragments of antibodies specific for 

the toll-like receptor 3 peptide of SEQ ID NO: 1, wherein the formulation comprising said full antibodies or antigen-binding 

fragments of antibodies is able to reduce severity and duration of a disease caused by an influenza virus.  

12. A process of preparing an enteral pharmaceutical composition comprising full antibodies or antigen-binding fragments of 

antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1 for the treatment of a disease caused by an influenza virus 

in humans, wherein the composition comprising said full antibodies or antigen-binding fragments of antibodies is able to reduce 

severity and duration of a disease caused by an influenza virus, said process comprising the step of adding one or more 

excipients to said full antibodies or antigen-binding fragments to prepare a liquid or solid dosage pharmaceutical form.  

https://worldwide.espacenet.com/publicationDetails/inpadoc?CC=US&NR=9409991B2&KC=B2&FT=D&ND=6&date=20160809&DB=EPODOC&locale=en_EP
http://www.ic.gc.ca/opic-cipo/cpd/eng/patent/2729226/summary.html?query=2729226&start=1&num=50&type=basic_search
https://worldwide.espacenet.com/publicationDetails/originalDocument?FT=D&date=20140416&DB=EPODOC&locale=en_EP&CC=CN&NR=102216330B&KC=B&ND=4
https://worldwide.espacenet.com/publicationDetails/originalDocument?FT=D&date=20110209&DB=EPODOC&locale=en_EP&CC=EP&NR=2138513B1&KC=B1&ND=4
https://www.swissreg.ch/srclient/faces/jsp/start.jsp
https://register.dpma.de/DPMAregister/pat/register?AKZ=E084470319
http://invenes.oepm.es/InvenesWeb/detalle?referencia=E08447031
http://bases-brevets.inpi.fr/en/document-en/EP2138513.html
https://www.ipo.gov.uk/p-ipsum/Case/PublicationNumber/EP2138513
http://mijnoctrooi.rvo.nl/fo-eregister-view/search/details/508447031_EPV/0/0/1/10/0/0/0/null_null/KG51bW1lcjooRVAyMTM4NTEzKSkgQU5EIHBhdGVudFJlY29yZFNlcTox
http://patft1.uspto.gov/netacgi/nph-Parser?Sect1=PTO1&Sect2=HITOFF&d=PALL&p=1&u=%2Fnetahtml%2FPTO%2Fsrchnum.htm&r=1&f=G&l=50&s1=9409991.PN.&OS=PN/9409991&RS=PN/9409991
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13. A method for preparation of an enteral homeopathically potentised pharmaceutical composition for the treatment of a disease 

caused by an influenza virus in humans, said composition containing an effective homeopathically potentised therapeutic amount 

or formulation of full antibodies or antigen-binding fragments of antibodies specific for the toll-like receptor 3 peptide of SEQ ID 

NO: 1, said method comprising at least the following steps: a) Synthesis of the peptide sequence of toll-like receptor 3 as set forth 

in Seq ID NO:1, b) Coupling said peptide with Keyhole Limpet Hemocyanin (KLH) to yield a peptide-KLH conjugate, c) 

Immunization of a laboratory animal with said peptide-KLH conjugate, d) Collection and preliminary purification of immune sera 

from said laboratory animal, said sera containing full antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1 e) 

Affinity purification of said immune sera containing full antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1 on 

Protein A or G or Immunoglobulin binding ligand, f) Purification of the sample resulting from step e) on KLH-BrCN-Sepharose or 

affinity purification on a toll-like receptor 3 peptide sequence as set forth in Seq ID NO:1 to yield full antibodies specific for the toll-

like receptor 3 peptide of SEQ ID NO: 1 g) Homeopathic potentisation of said purified full antibodies of step f), and h) Preparation 

of either a liquid or solid dosage form of the homeopathically potentised full antibodies produced by step (g) as the enteral 

homeopathically potentised pharmaceutical composition containing an effective homeopathically potentised therapeutic amount or 

formulation of full antibodies or antigen-binding fragments of antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1.  

14. A method for preparation of an enteral homeopathically potentised pharmaceutical composition for the treatment of a disease 

caused by an influenza virus in humans, said composition containing an effective homeopathically potentised therapeutic amount 

or formulation of full antibodies or antigen-binding fragments of antibodies specific for the toll-like receptor 3 peptide of SEQ ID 

NO: 1, said method comprising at least the following steps: a) Synthesis of the peptide sequence of toll-like receptor 3 as set forth 

in Seq ID NO:1, b) Coupling said peptide with Keyhole Limpet Hemocyanin (KLH) to yield a peptide-KLH conjugate, c) 

Immunization of a laboratory animal with said peptide-KLH conjugate, d) Collection and preliminary purification of immune sera 

from said laboratory animal, said sera containing full antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1, e) 

Affinity purification of said immune sera containing full antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1 on 

Protein A or G or Immunoglobulin binding ligand, f) Purification of the sample resulting from step e) on KLH-BrCN-Sepharose or 

affinity purification on a toll-like receptor 3 peptide sequence as set forth in Seq ID NO:1, g) Ion exchange purification of the 

sample resulting from step f) to yield full antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1, h) Homeopathic 

potentisation of said purified full antibodies of step g) according to technology described in German Homeopathic Pharmacopoeia, 

Translation of the 5th Supplement--1991- to the 1978 edition, Deutscher Apotheker-Verlag Stuttgart, pp. 27-82, and i) Preparation 

of either a liquid or solid dosage form of the homeopathically potentised full antibodies produced by step (h) as the enteral 

homeopathically potentised pharmaceutical composition containing an effective homeopathically potentised therapeutic amount or 

formulation of full antibodies or antigen-binding fragments of antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1.  

15. A method for preparation of an enteral homeopathically potentised pharmaceutical composition for the treatment of a disease 

caused by an influenza virus in humans, said composition containing an effective homeopathically potentised therapeutic amount 

or formulation of full antibodies or antigen-binding fragments of antibodies specific for the toll-like receptor 3 peptide of SEQ ID 

NO: 1, said method comprising at least the following steps: a) Synthesis of the peptide sequence of toll-like receptor 3 as set forth 

in Seq ID NO:1, b) Coupling said peptide with Keyhole Limpet Hemocyanin (KLH) to yield a peptide-KLH conjugate, c) 

Immunization of a laboratory animal with said peptide-KLH conjugate, d) Collection and preliminary purification of immune sera 

from said laboratory animal, said sera containing full antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1, e) 

Affinity purification of said immune sera containing full antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1 on 

Protein A or G or Immunoglobulin binding ligand, f) Purification of the sample resulting from step e) on KLH-BrCN-Sepharose or 

affinity purification on a toll-like receptor 3 peptide sequence as set forth in Seq ID NO:1, g) Ion exchange purification of the 

sample resulting from step f) to yield full antibodies specific to the peptide sequence of toll-like receptor 3 set forth in Seq ID NO:1, 

h) fragmentation of said full antibodies specific to the peptide sequence of toll-like receptor 3 set forth in Seq ID NO:1 to yield 

antigen-binding fragments of antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1, i) Homeopathic potentisation 

of said full antibodies of step g) or said antigen binding fragments of antibodies of step h) according to technology described in 

German Homeopathic Pharmacopoeia, Translation of the 5th Supplement--1991- to the 1978 edition, Deutscher Apotheker-

Verlag Stuttgart, pp. 27-82, and j) Preparation of either a liquid or solid dosage form of the homeopathically potentised full 

antibodies or antigen binding fragments produced by step h) as the enteral homeopathically potentised pharmaceutical 

composition containing an effective homeopathically potentised therapeutic amount or formulation of full antibodies or antigen-

binding fragments of antibodies specific for the toll-like receptor 3 peptide of SEQ ID NO: 1. 
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Trade mark: CONTAFLU 

International application 1300446 granted in Australia, Austria, Benelux, China, Denmark, 

Finland, France, Germany, India (1396099), Israel, Italy, Japan, Korea, Mexico, Norway, New Zealand, 

Philippines, Poland, Portugal, Russia, Singapore, Spain, Sweden, Switzerland, Tunisia, Turkey, UK, 

Vietnam, pending in USA (1396099). 

 

Web domain names: contraflu.com, controflu.com, kontraflu.com, contoflu.com, contolflu.com, 

contro-flu.com, contaflu.com, control-flu.com, contra-flu.com. 

 

Regulatory dossier documents, including:  

Manufacturing dossier (process transfer, GMP manufacturing, Stability testing), IMPD filed in 

Belgium, Clinical trial dossier, Preclinical dossier; Clinical trial application dossier for the pivotal trial to 

be run in Belgium and France. 

  

http://www.wipo.int/branddb/en/
https://www.tmdn.org/tmview/get-detail?st13=WO500000001300446
https://www.tmdn.org/tmview/get-detail?st13=WO500000001396099
https://www.tmdn.org/tmview/get-detail?st13=WO500000001396099
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Appendix 2 

 

Valuation of Contraflu PTE Ltd. Intellectual Property 

and the financial model behind it 

 

Valuation of the IP of Contraflu PTE. Ltd (the Company) is based on the projected profit that the 

future IP holder can make on the sales of the Company’s product, Cont®aFlu. 

 

NPV calculation 

Target #1 (minimum):  

peak sales volume = sales of Oscillococcinum (20 mln packages / year), with 3 years to reach the 

peak. 

Where these sales will come from:  

- 10 mln of Oscillo sales; the customer believing in homeopathy will be choosing Cont®aFlu 

instead of Oscillo due to better Value Proposition (better proven efficacy, 2-day reduction of flu duration 

instead of 0.5-day reduction with Oscillo) at the same retail price ($15). 

- 10 mln people with chronic diseases (not necessarily believing in homeopathy) will be choosing 

Cont®aFlu instead of fever reducers due to proven efficacy and safety with affordable price ($15). 

Annual revenues (wholesale price = $10): $200 M 

Annual profit (calculated as 25% of sales): $50 M 

NPV of ContraFlu for the new owner of IP  

DCF coverage: 2020-2030 (10 years after launch) 

Parameters:  

Wholesale price, $: 10 

Average profit margin: 0,25 

Discount rate: 20% 

 
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 

Sales, M packages 
  

5 10 20 20 20 20 20 20 20 20 20 

Sales, $ M 0 0 50 100 200 200 200 200 200 200 200 200 200 

Net profit, $ M 
  

13 25 50 50 50 50 50 50 50 50 50 

DCF, $ M 0 0 8 13 20 16 13 10 8 7 5 4 3 

              NPV, $ M 109 
             

Expected Cont®aFlu NPV for the new owner of IP: $ 100 M 

 

Target #2 (optimum):  

peak sales volume = 20% of target market size (the annual number of ILI patients seeking 

medical treatment); these projections are based on market penetration of Anaferon brand in Russia. 

Target market size and basis for target sales calculation: 

High income countries – 270 mln consumers, retail price $15, wholesale price $7;  

middle income countries – 840 mln consumers, retail price $7, wholesale price $4. 

Peak annual sales of Cont®aFlu 

Type of market Market size, 
consumers 

Sales, M packs  
(20% of market size) 

Wholesale price Sales, $ M 

High income 270 mln 54 $7 378 

middle income 840 mln 168 $4 672 

   TOTAL 1050 
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Annual revenues (wholesale): $1000 M 

Annual profit (calculated as 25% of sales): $250 M 

NPV of ContraFlu for the new owner of IP  

DCF coverage: 2020-2030 (10 years after launch) 

Parameters:  

Discount rate: 20% 

 
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 

Sales, $ M   
100 200 600 1000 1000 1000 1000 1000 1000 1000 1000 

Net profit, $ M 
  

25 50 150 250 250 250 250 250 250 250 250 

DCF, $ M   
16 26 61 82 66 52 42 34 27 21 17 

NPV, $ M 444 
             

Expected Cont®aFlu NPV for the new owner of IP: $ 400 M 

 

 

 

 

We are ready to sell the above-mentioned Cont®aFlu IP package to an 

interested homeopathic manufacturing company with a considerable negotiable 

discount. 

 


